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E New. Woolco 
| js part OF 
huge chain 


- A familiar local retailing _outlet is 
ETa ——-—undergoing—a—trarisformation—which 
when completed will bring to Dublin a 
new dimension to shopping. 
The large Woolworth outlet in Dublin 
Mall is scheduled to reopen on April.1, 
—— — -asa fall-line-Woolco-discount-depart- 
ment store, joining a chain of 340 thers 
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eh en ane ‘operating ... division..of::the : : FW. 
Woolworth Co. which also owns the 
. Kinney Store Corporation and Richman 
J: Brothers clothing. — 

stores and -Woolcos function under 
¢ distinctly different retailing formats, 
there are over 40 Woolworth outlets in 
«the country—such as the former Dublin 
; unit—which are closely similar to 
smaller versions of the company’s 
discount stores,” the  chain’s 
Southeastern Regional Vice President, 

1 Winfrey K. King,” said.” 

These larger Woolworths provide ngt 
only the staple merchandise typical of 
basic variety stores but also such lines 
as major appliances, furniture, 
automotive parts and accessoties along 
with wearing apparel. 

“As such these large Woolworth 
stores are the most adaptable to the 
Woolco format and where market 
conditions warrant such conversions 

+ they are being changed -so that 
customers, such as those in Dublin, be 
afforded the still wider merchandise 

S selections: offered through our typical 
' Woolco operation,” King said. ' 
SD nS oa et ag ae a a a ces a MR The Dublin Woolco will carry 
upgraded lines of apparel, shoes and 
fashion accessories; major appliances 
a and consumer electronic products; 
Sat}. hie leisuretime merchandise such - as 
cameras and sporting goods; doiit- 
yourself products,- including paints, 
hardware and tools; auto accessories 
and a wide variety of other mer- 
$ chandise most commonly found in 
department stores. 

“While the former Dublin store was 
representative of the company’s 
largest and most fully stocked group-of 
Woolworth units, under the Woolco 
name, the facility will nevertheless be 
distinctly different , in several key 
merchandising areas,” King said. | 

“Woolco’s apparel buying group in 
New York, for example, is workin 
closely with our regional office mer- 
chandise specialists in‘Atlanta and as a 
‘result of their combined expertise 
Dublin shoppers will be afforded a still 
greater variety of up-to-date, fashion- 

-- oriented lines of wearables..This will -be 
particularly evident in ladies and 
children’s wear departments with 
men’s and boys’ wear also reflecting 
the up-to-the-minute tastes and style 
preferences in apparel.” 

In general, merchandise selections 
throughout the store will be much 
broaders and assortments upgraded in 
all departments, he noted. As is typical 

; in all Woolco stores in the country, the 
Dublin unit will place strong emphasis 
on household goods, particular in the 
area of domestics, such as linens, 
towels and curtains. 


Retailers. _— 
kept discount 
stores alive 


Discount stores have come a long 
way. And its due mainly to the ex- 
pertise and know how of some of the 
major names in U.S. retailing that the 
concept didn't die an early death. 
Through their foresighted efforts the 
concept has flourished to become what 
is now a viable shopping alternative for 
the value conscious, 

First introduced back in the late 
1950’s, discount store shopping in most 
early instances meant visiting 
: disorganized garages or warehouses 

=x--— where merchandise selections followed — 

e—a no rhyme or reason. What was 
available one day wouldn't necessarily 
be there the next. While prices were 
appealingly low the selections were 
haphazard and exceedingly limited. 
Then too, one had. to always keep a 
close eye out for what was inferior 
shoddy. i 

For-these reasons those early, what 
were to-be-“‘fly-by-night”;. di $ 
carried- -little - ‘appeal —with. the 

-— —discriminating-shopper-——H+—+— 
. The whole idea could have easily 

become .a’ part- of merchandising 
history had not some of the country’ 5 
long: established retailing 
organizations—such.___‘as__F.W. 


; master charge : 3a “ae f ' — Woolworth—perceived the long-range. 
| ; tme sateagara CAOC He l _.. - - -Potentials_inherent to “the äpproacii _ 
l 4N > : RASNA ae n > What the public was introduced 
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April 1st at 9:30 A.M. 
~ an exciting new 
one-stop-shopping 
Woolco Dept. Store 
opens in Dublin 
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a ea ——— -featured all of the a ammenities: and- ser- 
vices expected by shoppers if they were 
to be counted on as loyal, repeat 
business customer's ! 
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